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Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicated full marks.
3. Student answering in the regional language should refer should refer in

case of Doubt tor the main text of the paper in English.

Q.1  Multiple Choice Questions:

(A) Eill in the blanks choosing the correction option (Answer Any 10 Questions): (10)

1) refers to non-personal communication regarding an organization,
product, service or idea not directly paid for or run under identified sponsorship.

(a) Advertising
(b) Sales Promotion
(c) Publicity

(d) Public Relations

2) Advertisement is mass communication it addresses to masses and:it’s a form of
Communication.

(a) Personal
(b) Non personal
(c) Direct

(d) Indirect

3) means clients changing their advertising agencies.

(a) Client turnover
(b) Creative Pitch
(c) Career Option

(d) Ways of Getting Clients
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4) includes those marketing activities that provide extra value or incentives for
purchasing a product, such a couponsand premiums.
(a) Direct Marketing
(b) Advertising
(c) Public Relations

(d) Sales Promotion

5) The Best advertisement is

(a) By emails
(b) Print media
(c) A Satisfied Customer

(d) Television

6) has long been the cornerstone of band building efforts for many
companies .

(@) Interactive media
(b) Mass-media advertising
(c) Online marketing

(d) Product placement

7) is a specific type of advertising that is centred around the promotion of
factors having to do with environment.

() Green Advertising
(b) Corporate Image Advertising
(c) Trends in Advertising

(d) Digital media Advertising
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8) The AIDA model has been in use since the late

(a) 20" Century
(b) 5" Century
(c) 19" Century

(d) 25" Century

9) is also Called as proBono Advertising.

(a) Political Advertising
(b) Social Advertising
(c) Rural Advertising

(d) Trends in Advertising

10) Print Advertising is sometimes also called

(a) Press Advertising
(b) Business Advertising
(c) Electronic Advertising

(d) None.of the Above

1) A is one that provides:under one roof all the services, a client is Likely to need.
(a) In-house agencies

(b) Agency Network

(c)-Full Service agency

(d) Specialist agency
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12) Advertising done for the purpose of building store traffic encouraging consumers to makea
purchase takes the form of advertising.

(@) Trade
(b) Facultative
(c) Professional

(d) Direct action

(B) State Whether TRUE or FALSE (Answer Any 10 Questions): (10)

1) An advantage of Publicity over other Forms of Promotion is it’s credibility.

2) Media advertising is still the most cost-effective way to reach large numbers of
consumers with an advertising message .

3) Primary-demand advertising Focuses on creating demand for a specific company’s brands .

4) The Choice of medium of advertisement depends on the contents .

5) The non-personal nature of advertising means that there is generally ample opportunity
for immediate feedback from the message recipient .

6) Advertising on TV is'one of the oldest forms of advertising.

7) Advertising and publicity are synonymous.

8) Advertising can lead to economies of large scale.

9) The first step in the IMC / Planning process is to review the marketing plan and
objectives.
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10) Consumer advertising is directed towards the industrial buyers that produce consumer of
goods.

11) Product Advertising refers to the advertising of tangible product.

12) Communication comes from the Latin-word communius which-means common.

Q.2  Answer Any Two of the following questions: (15)

A) Explain the role of Advertising in-marketing mix ?
B) Meaning of Advertisement ? Explain the features of advertising?

C) Explain the various Elements of an Integrate marketing communication .

Q.3 Answer Any Two of the following questions: (15)

A) Elaborate the types of Advertising Agencies.
B) Define client Turnover ?Discuss the reasons for client Turnover ?

C) Define Advertising Agencies? Explain the Organisation Structure an Advertising Agency
Services Offered ?

Q.4  Answer Any Two of the following questions; (15)
A) Explain the economics effects of advertising on production & distribution cost?
B) Explain the importance of self regulation laws in consumer’s protection ?

C) What is social Advertising ? Explain the Advantages of Social advertising
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Q.5  Answer Any Two of the following questions: (15)
A) What is brand equity ? What are the factors affection brand equity?
B) Meaning of rural Advertising ? Explain the features of rural Advertising ?

C) Explain the role of Advertising in developing brand.image ?

Q.6 Write short notes Any Four of the following: (20)
A) Advantages of Branding
B) Type of Advertising
C) AIDA Model
D) Forms of unethical advertising
E) Essentials for the Success of financial advertising

F) Creative Pitch
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